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1 Policy Document 

1.1 Introduction 

Bayside Council recognises the important role local sporting clubs play in fostering 
community participation, health, and wellbeing. To support their financial 
sustainability, Council permits responsible sponsorship and advertising signage on 
Council-managed sports fields and associated facilities. 
 
This policy establishes a consistent, transparent, and fair framework for the approval, 
installation, management, and removal of signage while protecting community 
amenity, safety, and the visual integrity of Council assets. 

2 Purpose 

The purpose of this policy is to: 
a) Provide a clear process for managing advertising and sponsorship signage 
b) Support local sporting clubs and associations in generating revenue through 

responsible sponsorship. 
c) Maintain public safety, community values, and visual amenity  
d) Ensure consistency across all Council-managed sports grounds 

3 Scope 

This policy applies to Council-owned and/or managed sports grounds including 
playing areas, associated facilities, and supporting infrastructure.  
 
Exclusions: 

 Passive recreation areas with no active sport use. 
 Leisure facilities (e.g. aquatic centres, golf courses). 
 Naming rights agreements 
 Signage requiring separate development consent (unless specifically 

included in this policy) 
 Casual users of sports grounds which is administered under casual hire 

booking procedures, terms, and conditions. 
 Special events which are administered in accordance with Council’s Event 

Management Framework. 
 

4 Definitions 

Definitions such as sporting clubs, seasons, sports ground, permanent, seasonal, 
and temporary game day signs will be maintained in the Appendix A – Glossary. 

5 Policy Position 
Council supports sponsorship and advertising signage at sports facilities where: 
a) The signage directly supports the club and its activities. 
b) The sponsorship arrangement provides a clear community or sporting benefit. 
c) The signage maintains public amenity, safety, and visual standards. 
d) The signage complies with this policy, guidelines and design standards. 
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Restrictions: 
a) Signage may only promote commercial businesses that are formally recognised 

and clearly identified as sponsors of the club. 
b) Clubs may not sub-let or sell signage space to businesses that are not 

recognised sponsors. 
c) Signage is permitted only for the duration of the club’s ground allocation or 

licence agreement. 

6 Eligibility 

To be eligible for signage approval, clubs must: 
a) Be a recognised local sporting club represented by an authorised official. 
b) Have formal approval by Council to use Bayside’s sports grounds 
c) Have no outstanding debts or obligations to Council. 
d) Demonstrate compliance with Council policies and the codes of conduct of their 

sport’s governing body. 
e) Provide written endorsement from the relevant sporting association or governing 

body, if required by Council. 
 
Council may refuse applications that do not meet these requirements. 

7 State Planning Legislation, Standards and 
Codes 
To be eligible for signage approval, clubs must: 
 

a) Be a recognised local sporting club represented by an authorised official. 
b) Have formal approval by Council to use Bayside’s sports grounds 
c) Have no outstanding debts or obligations to Council. 
d) Demonstrate compliance with Council policies and the codes of conduct of 

their sport’s governing body. 
e) Provide written endorsement from the relevant sporting association or 

governing body, if required by Council. 
 
Council may refuse applications that do not meet these requirements. 

8 Planning and Approval Considerations 

All signage applications must be submitted through Council’s approval process.  
Applications will be considered against this policy, guidelines and standards.  
 
Assessment considerations may also include: 
 

a) Additional Landowner consent may be required (e.g. Sydney Water Land or 
Crown Land). 

b) Plans of Management may have specific signage requirements relevant to the 
site. 

c) Heritage conservation plan and controls 
d) A development application may be required if the sign/s proposed does not 

meet the requirements in accordance NSW State Environmental Planning 
Policies. 



Advertising and Sponsorship Signage Policy for Sports Grounds 6

e) Existing agreements may have specific signage terms and conditions 
(licences, leases, occupancy). 

Approval Duration: 
a) Signage approvals will align with the club’s sports ground allocation 

agreement. 
b) Approvals must be renewed if: 

 the sports ground allocation agreement changes 

 the sports allocation term ends 

 the sponsorship arrangements change 

 there are changes in legislation that impacts on the signage approval terms 
and conditions 

9 Standard Terms and Conditions 

9.1 Design and Installation Standards 

All signage must meet Council’s signage design and placement standards (Appendix 
C). 

9.2 Content Rules 

All signage content must be respectful, inclusive, and directly relevant to the sport, 
club, or recognised sponsor. 

9.3 Prohibited Content Includes 

a) Tobacco, vaping, alcohol, gambling products, or venues. 
b) Offensive, discriminatory, or sexually explicit material. 
c) Political parties, campaigns, or contentious international issues. 
d) Harmful stereotypes or discriminatory content based on gender, age, ability, 

race, ethnicity, religion, culture, sexuality, or other personal characteristics. 
e) Products or services inconsistent with child and community wellbeing (e.g. 

adult products, weapons, energy drinks marketed to children). 
 
Council reserves the right to refuse, remove, or request amendment of any signage 
deemed inappropriate. 

9.4 Safety and Maintenance 

a) Signage must not obstruct sight lines, emergency access, or pose a safety risk.  
b) Signage must not damage Council property or infrastructure. 
c) Clubs are responsible for ongoing upkeep, repair, and safe condition of signage.  
d) Clubs must indemnify Council against claims and damages related to their 

signage. 
e) Unsafe or non-compliant signage must be removed immediately at Council’s 

direction. 

9.5 Removal and Expiry 

Clubs are responsible for removing signage, at their own cost, when: 
a) the approval period expires; 
b) the sponsorship arrangement ends 
c) the signage is damaged, unsafe or no longer relevant. 
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Council reserves the right to request the removal of signage at any time with costs 
recoverable from the club 

9.6 Additional Conditions 

a) Council may impose additional conditions of approval specific to the sports 
ground and/or the nature and type of use. 

b) Clubs displaying banners or signage must make good any damage to public 
land or Council property resulting from installation, maintenance or removal, at 
their own cost. 

c) Council accepts no liability for banners or signage that are lost, stolen or 
damaged 

10 Policy Implementation 

10.1 Policy Responsibilities 

a) The General Manager: Overall responsibility for this policy.  
 
b) The Manager Libraries and Lifestyle: assessment and approval of signage for 

seasonal and casual sport use  
 
c) The Manager Property Services: assessment and approval of signage to 

leased/licensed Sports Grounds 
 
d) Council Officers – compliance monitoring, inspections, and enforcement 

10.2 Non-compliance 

Council may remove or direct removal of signage if: 
 
a) It breaches this policy, policies relevant to sports ground use, Council values, or 

legislation. 
b) The club ceases operation or agreement ends. 
c) The facility is redeveloped, upgraded, or repurposed. 
d) The signage was installed without prior approval in writing by Council. 

10.3 Enforcement Pathway 

Council will apply the following enforcement pathway steps for non-compliance: 
a) Written notice and rectification period (28 days unless safety risk requires 

immediate removal)  
b) Removal of signage at the club’s expense if not rectified  
c) Make good any damage caused by the signage at the clubs expense 
d) Repeated breaches may result in; 
• All signage privileges revoked 
• Suspension or cancellation of sports ground usage agreement 



Advertising and Sponsorship Signage Policy for Sports Grounds 8

11 Document control  

11.1 Review 

This policy is reviewed at every four years, or earlier if required due to legislative or 
strategic change. 
 
Minor amendments may be approved by Manager Governance and Risk provided 
the policy intent is unchanged. 
 

11.2 Related documents 

a) Local Government Act 1993 
b) Bayside Local Environment Plan (LEP) 2021 
c) Bayside Development Control Plan (DCP) 2022 
d) State Environmental Planning Policy (Exempt and Complying Development) 

2008 
e) State Environmental Planning Policy (Industry and Employment) 2021- Chapter 

3 
f) State Environmental Planning Policy (Transport and Infrastructure) 2021- 

Schedule 1 
g) Bayside Plans of Management 
h) Australian and New Zealand Standards (AS/NZS 1170.0 & 1170.2) with 

reference to structural design and wind loads. 
i) Australian Association of National Advertisers (AANA) Codes of Practice (Code 

of Ethics, Marketing to Children, Food and Beverage, Environmental Claims)  
j) Bayside Council Sports Ground Allocation Policy 
k) Bayside Council Sports Ground Code of Conduct and Conditions of Use 

Guideline 
 

11.3 Version history 

 
Version Release Date Author Reason for Change 
1.0 22 July 2026 Manager Libraries & 

Lifestyle 
New document 
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12 Appendix A – Glossary of Terms 
 

 
Advertising and 
promotion signage 

permanent, seasonal or temporary board, notice, structure, banner or 
similar device used to acknowledge and advertise club sponsors  
 

Club sports club, sports association or sport governing body 

Club Identification 
Sign 

sign showing the Club name and/or logo 

Commercial Hirer a company or a business 

 

Council Bayside Council 

 

Event Signage temporary signs that promote, advertise and/or inform the community 
about an event 

High impact 
sports 

football codes or any other sport that is determined by Council to have 
a heavy impact on the sports field surface 

 

Hirer a school, Club, association or individual 

 

Home Club a Club that has a Seasonal Booking to use a Sports Ground or that 
support and/or administer ‘grass roots’ participation across Bayside’s 
Sports Grounds 

 
Local a resident or Hirer who ordinarily resides or is located, or whose 

members generally reside, in the Bayside local government area 
 

Low impact 
sports 

cricket or any other sport that is determined by Council to have a low 
impact on the sports field surface 

 

Playing 
court 
fencing 

fencing located around the perimeter of a Sports Ground playing 
court (eg Tennis, Netball court, multisport courts) 

Political 
Advertising 
signage 

the advertisement of political parties, political candidates or political 
issues and/or messaging 

 

Pre and Post 
Seasonal Use 

use of grounds outside of the formal sport playing and competition 
draws 

 

Private 
Sports 
Clinic 

sporting clinics and programs that are run by clubs and/or commercial 
operators, including holiday camps, academies and programs during 
the season, pre & post season or school holidays that are additional to 
regular training and playing competitions 
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Seasonal 
Bookings 

the booking of a Sports Ground for a particular sport for a portion of a 
year typically used for the playing of that sport 

 

Sports Field 
Fencing  

 

fencing located around the perimeter of a Sports Ground playing 
surface (eg Football field) 

Sports Ground Council-owned and/or managed public open space used for sport and 
recreation purposes, including on-site sport and recreation 
infrastructure such as: 

Sports Facilities – amenities, clubrooms and grandstands 

Active areas – sports fields, ovals, reserves and pitches, synthetic 
playing surfaces and outdoor courts 

Supporting infrastructure - scoreboards, spectator shelters, sports 
lighting, cricket practice wickets, coaches’ boxes, player dugouts, 
goals, playgrounds, shelters, Sports Field Fencing, Playing court 
fencing, storage facilities etc 

 

Sports Ground 
perimeter fencing 

fencing located around the perimeter of the Sports Ground, generally 
delineating its boundaries beyond the playing surface 

 

Sports Ground 
Signage 

Council Sports Ground Name, Identification and Wayfinding signage 

Wayfinding 
signage 

signage that conveys location and direction to users of open space 
into and within a Sports Ground 
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13 Appendix B – Application, Assessment and 
Approval Guideline for Sports Ground Signs 

This guide has been developed to assist sports clubs that wish to install advertising 
or sponsorship signage at Council-owned and/or managed sports grounds they are 
allocated to use. In accordance with Bayside’s Sports Ground Advertising and 
Sponsorship Signage Policy, clubs must obtain Council approval and comply with 
this guideline as well as the Sports Ground Signage Design and Placement 
Standards. 
 
1. Application Process 
 
An advertising and sponsorship signage application may only be submitted by an 
eligible club or sporting body once a seasonal allocation, lease, or licence agreement 
has been formally approved by Council. 
Before applying, clubs must review the Sports Ground Advertising and Sponsorship 
Policy and the Signage Design and Placement Standards to ensure that the 
proposed signage complies with: 
• Relevant legislation and planning laws 
• Approved design and placement requirements 
• Council’s standard terms and conditions 
To apply, clubs must complete a Sports Ground Signage Application Form and seek 
written permission and provide all required supporting documentation.  
 
The application must include the following information: 
 
a) Name of Sports Ground  
 
b) Proof of Eligibility 
o Is a local sporting club represented by an authorised official. 
o Has formal approval by Council to use Bayside’s sports grounds 
o Has no outstanding debts or obligations to Council. 
o Has demonstrated compliance with Council policies and the codes of conduct of 

their sport’s governing body. 
o Has written endorsement from the relevant sporting association or governing 

body, if required by Council to ensure compliance with any sponsorship or 
advertising rules set by the association or code  

o Current public liability insurance, as required under the hire / license / lease 
agreement 

 
c) Proposed Signage Details 
o Type of signs (permanent, seasonal, temporary event) 
o number of signs 
o design and content for each sign 
o materials and fixtures 
o dimensions 
o location plan  
o installation method 
 
d) Installation Information 
o Proposed competent persons and/or licensed contractor(s) responsible 

installation of the signage  
 
e) Signage Term  
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o Proposed duration of the signage  
 
f) Shared User Agreement 
o Evidence of agreement between all user groups for the signage, if the facility is 

shared 
 
g) Compliance 
o Confirmation that the application complies with the policy and design and 

placement standards. 
 
2. Assessment and Determination 
 
a) Council will assess the application and notify the applicant of the outcome within 

21 business days of receiving a complete application (Assessment Period).  
b) Some signage locations may require further approvals and a longer assessment 

period: 
a. Development Consent 
b. Applications for signage on Crown Land may be referred to the Department of 

Energy, Environment and Climate Action 
c. Applications on Sydney Water property may be referred to Sydney Water 
c) If the application is approved, Council will issue a Signage Permit outlining the 

conditions of consent and associated obligations. 
d) Council reserves the right to approve or refuse any application at its discretion. 
e) If the applicant does not receive notice of a decision before the end of the 

Assessment Period (or such longer period communicated by Council) the 
application is deemed to have been refused. 

 
Appeals Process 
Clubs may appeal decisions relating to signage approvals, conditions or enforcement 
actions by submitting a written appeal to Council within 14 business days of 
receiving the decision notice. 
The appeal must include; 
• A clear statement of the decision being appealed 
• Supporting information or documentation relevant to the appeal 
• Contact details of the club representative lodging the appeal 
 
Council will acknowledge receipt of the appeal within 5 business days and may 
request further information if required. Appeals will be reviewed by a senior officer 
not involved in the original decision, and a written outcome will be provided within 21 
business days of receiving all necessary information.  
Appeal outcomes are final and binding.  
 
3. Implementation 
 
Current Clubs  
a) All existing sports clubs will be formally notified of the Policy upon its adoption. 
b) Clubs must undertake a review of all existing signage and ensure compliance 

with the Sports Ground Advertising and Sponsorship Policy within six (6) 
months of adoption. 

c) Any unsafe signage must be removed immediately by the club. 
d) Council reserves the right to remove signage that is non-compliant or unsafe at 

its discretion. 
e) After the six-month compliance period, no signage will be permitted without 

formal written approval from Council. 



Advertising and Sponsorship Signage Policy for Sports Grounds 13

f) All costs associated with the removal, repair, or reinstallation of signage will be 
the responsibility of the club. 

 
New Clubs  
New Clubs will receive information about the Policy upon application for Sports 

Ground use. 
 
The Policy, Application Form, Guideline and Sign Design and Place Standard can be 

access from Council’s website and on line booking system (insert link)  
 
4. Standard Terms and Conditions 
 
4.1 Design and Placement Standards 
 
All signs must meet Council’s approved Signage Design and Placement standards. 
All advertising and sponsorship signs design and placement is to comply with; 
• the Australian Association of National Advertisers (AANA) Codes of Practice (Code 
of Ethics, Marketing to Children, Food and Beverage, Environmental Claims) see 
https://aana.com.au/self-regulation/codes-guidelines/code-of-ethics/ 
• Australian and New Zealand Standards (AS/NZS 1170.0 & 1170.2) with reference 
to structural design and wind loads. 
 
 
4.2 Signage Content Rules 
 
All signage content must be respectful, inclusive, and directly relevant to the sport, 
club, or recognised sponsor.  
 
Prohibited content includes: 
a) Tobacco, vaping, alcohol, gambling products, or venues. 
b) Offensive, discriminatory, or sexually explicit material. 
c) Political parties, campaigns, or contentious international issues. 
d) Harmful stereotypes or discriminatory content based on gender, age, ability, 

race, ethnicity, religion, culture, sexuality, or other personal characteristics. 
e) Products or services inconsistent with child and community wellbeing (e.g. 

adult products, weapons, energy drinks marketed to children). 
 
Council reserves the right to refuse, remove, or request amendment of any signage 

deemed inappropriate. 
 
5. Signage Installation  
 
a) All signs must be located within the sports ground boundary and face inward 

towards the playing fields / courts 
b) Temporary Event signage may face towards the road provided it complies with 

State Environmental Planning Policy requirements outlined in the Signage and 
Design Placement Standards. 

c) Seasonal and temporary event signage must be installed safely by a 
competent person/s 

d) Permanently fixed or hard freestanding signs require installation by a licensed 
contractor. 

e) A Council site induction to confirm placement locations is required before 
installation begins. 

f) Signage must not be affixed to: 
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– Trees, sheds, public toilets, retaining walls, safety rails, ticket boxes, adjoining 
property fences, above retaining walls, roofs, or vegetation 

g) No signs may be painted directly onto any building or structure. 
h) Sticker signage is not permitted. 
i) Backs of signs visible to the public must be uniform in colour. 
j) Signage must be installed to withstand wind loading; engineering assessments 

may be required. 
 
6. Signage Safety and Maintenance 
 
a) Clubs must inspect and maintain signage regularly to ensure it is safe, legible, 

and in good condition. 
b) If signage is found to be unsafe or non-compliant, Council will remove it at the 

club’s expense and notify the club before reinstallation. 
c) Signage must not be stored onsite between seasons and should be stored 

offsite or disposed of. 
d) Clubs must promptly remove graffiti and repair damage to signage. 
 
7. Removal and Expiry 
 
Clubs are responsible for removing signage, at their own cost, when: 
 

a) the approval period expires; 
b) the sponsorship arrangement ends 
c) the signage is damaged, unsafe or no longer relevant. 
 
Council reserves the right to request the removal of signage at any time with costs 

recoverable from the club. 
 
8. Additional Conditions 

 
Council reserves the right to include additional conditions of approval that may be 
specific to; 
• the sports ground 
• the type of use 
 
9. Signage Monitoring and Compliance 
a) Council will conduct regular audits of signage to ensure compliance with the 

Policy, Standards and Procedure. 
b) Unauthorised signage will be removed and impounded by Council at the sports 

clubs expense. 
c) Council is not liable for any sponsorship disputes including signage removal. 
 
10. Enforcement 
 
Council will apply the following enforcement pathway steps for non-compliance: 
a) Written notice and rectification period (28 days unless safety risk requires 

immediate removal)  
b) Removal of signage at the club’s expense if not rectified  
c) Make good any damage caused by the signage at the clubs expense 
d) Repeated breaches may result in; 
• All signage privileges revoked 
• Suspension or cancellation of usage agreement 
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14 Appendix C – Sports Ground Signage Design 
Standard Guide    

This guide outlines the design standards and conditions for signage at Council owned 
and/or managed sports grounds for which they use. It provides examples of compliant 
signage to assist sports clubs. 
 
 
Type Conditions 

Permanent 
Fixed 
Signage on 
Sports 
Building – 
Club 
Identification 

 Applies to Licensed sport grounds and/or where Council has formally 
recognised a Home Club that has primary access to the sports 
ground and amenity building.  

 Installation of one sign may be permitted on the main amenities building 
subject to Council’s review and approval. 

 Signs on sports ground buildings are informed by SEPP (Codes) 2008 
‘Wall Signs’ 

 Sign not to be more than 2.5m2 in area 
 Not be more than 8m above ground level (existing) 
 Signage must be proportional and not detract from the building's function. 

 Must be installed by a license contractor. 
 Shared signage may be required if multiple home clubs.  
 Club name, logo only, main contact details or QR code linking to club 

website / social media – no commercial advertising. 
 Council will determine final size and location on the building. 

Example: 

 
 

Permanent 
Fixed and /or 

 Apply to licensed facilities only during the term of the license. 
 A Development Application (DA) is required.  
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Free 
Standing 
Structures – 
Club 
Information 
and Sponsors 

 Final size and location in accordance with DA assessment process. 

Electronic 
Signage (e.g. 
Scoreboards) 

 Will require a DA with formal Council approval required 
 Use of sound is prohibited unless separately approved 
 Advertising may be shown in accordance with approval terms and 

conditions and 
 Permitted to be displayed during the game and up to 1 hour prior and 1 

hour after the completion of the game 
Trailer or 
vehicle-based 
signage 

 Placing a trailer on the public road, or visible from a public road, for 
advertising is prohibited under the SEPP (Exempt and Comply) 2008, 
Bayside LEP 2021 and Section 3.26 of the SEPP (Industry and 
Employment) 2021. 

  Any trailer found on the road will be fined and risks being impounded 
under the Public Spaces (unattended property) Act.   

Temporary 
Signs / 
Banners on 
Fencing– 
Club 
Information 
and Sponsors 

 Club Information and Sponsor Signs may be permitted only during the 
approved playing season or license term. 

 Must be placed on playing field/courts perimeter fencing (not on safety or 
boundary fencing). 

 Signage must face towards the playing area.  
 Signage must not block or impede access gates. 
 There must be a gap of 150mm from the base of the fence and the sign for 

ease of maintenance. 
 Each sponsorship sign must be uniform size and scale with the same 

colour backing. 
 Signs must not exceed 2.4m2 meters square (2.4m long by 1m high).  

 Signs must not cover more than 50% of the internal surface area of the 
field perimeter fencing.  

 Gaps are required between each sign.  
 One banner on cricket nets for Cricket Clubs only (maximum 1m x 1m) 
 Must consolidate signage where feasible to minimize visual clutter. 
 Shared signage is required if multiple clubs use a sports ground during the 

same period.  
 Made from weatherproof PVC or vinyl material or similar with anti-graffiti 

coating. Signs cannot be made from metal, including aluminium or wood. 
 All signs must acknowledge the name of the club being sponsored. 
 Clubs must be able to remove all signs on request. 
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Example 1: 

 

Example 2: 

 
 



Advertising and Sponsorship Signage Policy for Sports Grounds 18

Example 1: 
Preferred 
consolidated 
signage -  
 
Council will 
determine 
final size and 
location 

 

Example 2: 
Preferred 
consolidated 
signage - 
 
Council will 
determine 
final size and 
location 

 

  



Advertising and Sponsorship Signage Policy for Sports Grounds 19

Game Day – 
Sponsors and 
Information 

 Temporary signage may be approved for game day only in accordance 
with agreement and game draw. 

 Includes banners, bunting, A-frames, club flags etc. 
 It must be portable and placed within the designated sports ground. 
 It must be removed within 2 hours of the last game finishing. 
 On-field signage must comply with sport-specific safety buffer zones and 

material standards  
Example: 
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Temporary 
Event - 
Information 

SEPP Exempt Development Conditions apply for temporary event signage that 
is visible from any public place or reserve (outward facing) eg. registration day, 
come and try day, players wanted etc 

 Only 1 banner + 1 other temporary sign per road frontage. 
 Sign is to be located so as not to obstruct visibility of motorists or 

pedestrian access. 
 Signs facing that frontage must not exceed five meters square (6m2) (3.0m 

wide by 3.0m high) 

 Maximum height = 5 m above ground level. 
 Not animated or illuminated. 
 Display period: not earlier than 14 days before the event, and must be 

removed within 2 days after. 

 No commercial sponsorship/advertising permitted on sign 

If the temporary event sign is only visible from within the sportsground (inward 
facing for participants and spectators) then the above SEPP requirements do 
not apply. The sign will be installed in accordance with other category types 
listed in the table. 
 

Example: 

 
 

 

 


